2023/24
NFL SOCIAL
MEDIA REPORT




IndeXx

Regular Season Social
Media Overview

Top 15 Teams
on Social Media

Most Season-
Over-Season Growth

Top Industry Partners
On Social Media

Playoff Social
Media Overview

< © © ©

&



Social Media Overview NFL & Teams - Regular Season
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NFL and Team social media (X, IG, FB, YT) for the regular season 9/7/23 12:00AM - 1/8/24 11:59PM ET

Engagement followed the up-and-down trends of the NFL season, peaking in Week 1, Week 3, Week 16

and Week 18. Week 3 was the first Chiefs game Taylor Swift attended, while Week 16 featured some big
matchups like 49ers/Ravens and Dolphins/Cowboys. These trends show how on-field play and off-field
interest were both driving forces for engagement in the NFL this season.
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Regular Season

Top 15 Teams
On Social Media

Ranked By Social Value

Rank  Team Posts Impressions Engagements Social Value
1 7 Philadelphia Eagles 3,326 1,641,887,267 60,330,595 $52,606,394
2 ¢ Dallas Cowboys 5,673 1,938,617,504 43,660,785 $40,735,244
3 (%2 San Francisco 49ers 4,356 1,470,025,108 56,233,407 $39,892,620
4 | Kansas City Chiefs 4,084 1,443,574,065 54,024,398 $38,041,773
5 Pittsburgh Steelers 3,798 1,604,022,387 36,146,640 $32,310, 361
6 Los Angeles Chargers 3,798 529,626,309 13,759,537 $30,183,909
7 Baltimore Ravens 5,797 1,171,214,487 31,612,009 $28,525,130
8 Detroit Lions 4,450 931,204,008 25,555,016 $26,069,146
9 Green Bay Packers 6,237 1,357,566,789 22,856,048 $24,753,665
10 Cleveland Browns 6,536 989,549,080 22,940,535 $23,533,762
11 a=> Seattle Seahawks 4,563 1,071,033,066 28,110,996 $23,290,014

-~
12 -\Q'? New England Patriots 4,534 1,250,127,545 19,978,232 $22,200,826
13 7= Buffalo Bills 4,141 935,324,563 27,887,089 $21,936,051
14 %ﬁ) Houston Texans 6,599 1,030,802,932 22,690,229 $21,411,154
15 Las Vegas Raiders 3,266 796,862,139 27,568,202 $20,831,254

Team social media (X, IG, FB, YT) for the regular season 9/7/23 12:00AM - 1/8/24 11:59PM ET

New season, new rankings. Compared to last year, the Texans, Browns, Lions and Chargers were all new
to this year's Top 15 teams on social media.

Four of the Top 15 teams on social media weren't in the playoffs this year. So while winning definitely
helps, a team can make great social content regardless of their regular season standings.

The Los Angeles Chargers made the Top 15 with an incredible YouTube Shorts strategy. They were the
#1 team on YouTube this season, capitalizing on the short-form video platform for the bulk of their social
value.
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Most Season-Over- roa/a: :023/24Es§a;on vs.
Season Growth eason Engagements

Rank Team Growth vs. 2022/23

Houston Texans 467.61%
Indianapolis Colts 122.04%
Cleveland Browns 86.52%
Kansas City Chiefs 85.88%
Detroit Lions 74 .85%
Baltimore Ravens 66 .02%

Miami Dolphins 39.47%

0C0O0O20060

8 San Francisco 49exs 30.07%
9 1%%’ Philadelphia Eagles 27 .06%
10 @ Atlanta Falcons 20.12%

The top two teams both had rookie quarterbacks this year, reinvigorating their fan bases for the new
season to skyrocket their engagement. The Texans in particular saw astronomical growth with CJ
Stroud, going from 3-13 in 2022/23 to a playoff team this year. As for the Chiefs, who were already a
powerhouse team in the NFL, they had a worse regular season record but benefitted from their recent
Super Bowl and the Taylor Swift effect.

Vi Houston Texans® X u Colts and bxgridiron

@HoustonTexans

happy oilLers game! Kylen Granson really did a whole photoshoot with..
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Top lI‘IdI,IStry Partners Ranked by Impressions
Regular Season

(Bxanded & Oxganic)

© Airlines
Brand Value Impressions
. Delta
‘< American 81 $67.9K 34.5M
%) United 79 $177K BB.SHJ

Brand Value Impressions
302 $329.3K 217 .4M
404 $330.4K 173.9M
191 $161,539 B4.6MJ

. Alcohol

Brand Value Impressions

8 = Bud Light 851  $649.9K 258M _ _
g Kansas City Chiefs 0)
Bl (1 Miller Lite 387  $288.5K 128.9M wARCHIETE
On the move % @united
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Brand Value Impressions

Baltimore Ravens 0)
@ravens

VERY MERRY CHRISTMAS TO ALL!!!

1.6M

Impressions Brand Value

Branded and organic exposure (logo detection and text mention) in NFL & Team social media (IMAGES ONLY) 9/7/23 12:00AM -

1/8/24 11:59PM ET
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Playoffs Social Media
Overview

NFL & Playoff Teams

Playoff Round Posts Impressions Engagements Social Value
Wild Card 3,169 2.4M 72,514,659 $60,357,056
Weekend
Divisional 2,278 1.8M 56,404,170 $44,256,359
Round
Conference
Championship 1,275 1.4M 52,183,905 $36,672,667 mw;
Ay
Super Bowl 1,196 2.1M 60,222,037 $48,344,809 it
el NFL
WY @nf1
$60M V¥ wm: NFL, AP
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Wild Card Weekend Divisional Round Conference Championship Super Bowl

7 NFL o Top 3 Branded Content Campaigns

@nfl

For the first time in 31 seasons.. the
Lions will play for an NFC title! Brand Partner Partnership Impressions

#NFLPlayoffs

Divisional &
TuxrboTax Conference 90,020,831
Rounds

Chiefs
HyVee Playoffs 82,252,337

NFL Honors,
Invisalign Packers, 72,030,266
Birthdays

Content with a digital overlay or text mentiol
playoffs (1/12/24 12:00AM - 2/12/24 11:5

5.9M S$34K
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RTER WAY TO
MEASURE
PARTNERSHIPS

Zoomph is a leading partnexship insights platform that
enables brands, leagues, teams, and media to measure
partnexship portfolios and gain insights into their
target audience. Zoomph’'s all-in-one social media and
broadcast measurement and audience insights platform
help oxrganizations make 100% data-driven decisions.

Trusted by
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zoomph

Request a demo today @ zoomph.com






